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EDUCATION 
 
 The Ohio State University, Columbus, Ohio 

Bachelor of Science Business Administration, Marketing and Management, Fisher 
School of Business. 

 
PROFESSIONAL EXPERIENCE 
 
Radisson Hotel Group, Minnetonka, MN   
 Senior Vice President, October 2017-Present 
  Overview: Oversee development for half of the US and Canada. 
   

- Hire and build a professional team for company growth for 
both franchise and company managed projects. 

- Build a team concept where trust and respect are paramount to 
the success of each of my staff. 

- Help enhance brand marketing for development purposes. 
- Assist my team with major clients and the negotiations of those 

deals. 
- Review and present all projects to our review committee. 
- Inspire, encourage and empower my team to manage their 

business to help them be as successful as possible. 
- Manage the budgets within our group to ensure company 

compliance and financial success. 
     
Red Lion Hotel Company, Coral Springs, Florida 
 Vice President, September 2016-2017 
  Overview: Responsible for the development of upscale brands with RL. 

- Build a team of professionals to grow the upscale brands in the US 
and Canada. 

- Ensure my staff conducts business in a very professional manner that 
serves as a positive reflection of RLHC. 

- Represent the company at major industry events. 
- Assist my team in negotiations with hotels owners. 
- Review all property PIPs and deal points for all new projects. 
- Oversee the marketing opportunities to attract new investors. 
- Manage the budget related to the development of the Red Lion 

brands in North America. 
 
Vantage Hospitality Group, Coral Springs, Florida 
 Brand President, September 2014 – 2016  

Overview: Responsible for the development of Lexington, the upscale and 
Jameson, the midscale brands for Vantage Hospitality.   

− Built a new sales team specifically for the upscale brands.   



− Established an onboarding program for new hotels entering the 
system.   

− Create new marketing material, and reengineer the advertising 
campaign.  

− Played integral part in new Lexington prototype. 
− Assist with negotiations for all contracts for both brand and 

management opportunities.  
− Manage the operational budget for the upscale brands.  
− Oversee the brand manager and the training for each hotel. 

 
G6 Hospitality, Phoenix, Arizona 
    Director of Business Development (1 year) 
  Overview: Special project contract for Blackstone and G6.  Responsible   
  for the development of the Motel 6 and Studio 6 brands in five very high   
  barrier to entry markets in the US. Reported directly to the president of G6. 
 
Best Western International, Phoenix, Arizona  
 Vice President of North American Development (13 years)     
  Overview: Responsible for brand development in the United States,   
  Canada, and the Caribbean Islands. Managed a sales team of 8-10 regional  
  directors. Hired, trained and developed regional directors to understand   
  key pathways of success in developing the Best Western Brand. Signed an  
  average of 150 new single branded hotel deals annually accounting for   
  more than $6.5 million dollars in entrance fee revenue each year plus   
  recurring membership fees. 

− Responsible for an average annual budget of approximately 
$5,000,000. 

− Communicated all aspects of Best Western including advertising, 
marketing, operational support, supply and design, and tech support 
to all potential new members.  

− Crafted brand advertising and key messaging with a focus on 
entrepreneurs, developers, and hotel owners.  

− Coordinated development of 3 new construction prototypes: mid-
scale, upper mid-scale, and extended stay.   

− Implemented for the first time ever creation of the three Best 
Western tiers: Best Western, Best Western Plus, and Best Western 
Premier. 

− Represented Best Western on numerous industry panels at 
investment conferences and hospitality industry events throughout 
North America and the Caribbean. 

− Enhanced brand awareness as a hotel industry and franchising 
expert, through public relation initiatives in print and electronic 
publication interviews. 

− Spearheaded and initiated the first U.S branded hotel in the country 
of Haiti as well the first Best Westerns in the Bahamas, Curacao, 
Dominican Republic, and Grenada. 

 
Best Western International, Columbus, Ohio   
 Regional Director (7 Years)      



  Overview: Responsible for overseeing brand development in the eastern   
  United States. Developed 170 Best Western member hotels totaling more  
  than $7,000,000 in entrance fees.  

− Successfully cultivated leads, networked, and established lasting and 
lucrative client relationships.  

− Established and communicated brand standards and advantages to an 
audience that included potential and existing owners, investors, 
management companies, and entrepreneurs.  

− Created Best Western’s relationship with the then newly formed 
AAHOA, an organization that continues to provide a source of new 
Best Western hotel owners. 

 
Economy Lodging Systems, Cleveland, Ohio  
 Vice President Franchise Development (2 Years)   
  Overview: Prospected, negotiated, and established client relationships   
  with owners, management companies, and lenders to enhance the brand.  
 
Cardinal Industries, Columbus. Ohio   
 Regional Director (3 Years)   
  Overview: Managed and oversaw operations at 10 limited service hotels.   
  Built, trained, and staffed 5 newly built hotels. Responsible for an   
  operational budget exceeding $12,000,000. 
 
Wendy’s International, Dublin, Ohio 
  Area Director of Operations (7 Years)   
  Overview: Controlled and managed 9 company operated stores. Managed  
  annual budgets with a revenue exceeding $8,000,000 per year. Supervised  
  company owned training stores for franchisees and new store openings. 
 
 
   
 


